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The President’s Corner

By Jeff Spicer

I’ve had another go at the store’s central knowledge bank and as usual, I’ve learned a thing or two. The first thing that I’ve realized is that I need to do this more often. There is valuable information in the store’s computer. Not only does it give us the straight up and down about the day’s sales, but with the right massaging, it can tell us quite a bit about who we are, who we’re serving, where our strengths and weaknesses are  and quite possibly whether we’re getting better or worse at what we’re doing. In future issues I will try to work out a more sophisticated understanding about what all these numbers mean and what they can tell us.This issue’s facts and figures however, are “at a glance” reporting. Here goes:

Membership:

  Active Households 256

  Non-Active(lapsed) 99

  Mailing Addresses

    Dixon 132

    Embudo 60

    Ojo Sarco 10

    Llano (San Juan) 7

    Santa Fe 7

    Chamisal 5

    Peñasco 4

    Velarde 4

    Alcalde 2

    El Prado 2

    Guadalupita 2

    Los Alamos 2

    Truchas 2

Abiquiu, Albuquerque, Arroyo Seco, Española, Hernandez, Pilar, Ranchos de Taos, Taos and Vadito all claim 1 household, as does Arizona, Florida, Texas and Maryland. California and Colorado each have 2 households claiming  membership.

In February of 2006 our gross sales for the month were $25,232.

This year, gross sales for February were $26,360. Is this smart growth?

Average price per item sold is just over 2 dollars. Avg. sale is about 7 bucks.

Here’s a look at the three top selling items for 4 of our suppliers:

United
1. Reed’s Ginger Brew 1,614 units Sold To Date, averaging 2.65 bottles sold per day.

2. Woodstock Organic Milk 1/2 gallon 1,097 STD. 2.85 per day

3. Organic Valley half & half pint 811 STD. 1.4 per day

GDI
1. Bazooka Tops 1,832 STD.

    3.8 per day

2. Marlboro regular 1,732 STD.   

    2.77 per day

3. Slim Jim 945 STD.

    1.82 per day

Albert’s Organics
1. Organic Bananas 1,307 STD.

    2.1 per day

2. Haas Avocados (CA) 919

    STD. 2.04 per day

3. Haas Avocados (Mexico) 907   

    STD. 1.52 per day

Creamland
1. 1/2 gallon Vit. D Whole milk  

    1,634 STD. 2.6 per day

2. Half & Half 1,104 STD.

    1.78 per day

3. 1/2 gallon 2% milk 443

    STD. .71 per day

Wearing of the Green by Jeanne Treadway

Have you read “Unhappy Meals”? Susan Tixier loaned me her copy of the New York Times Magazine, January 28, 2007, which carried Michael Pollen’s terrific article about nutritionism. Nutritionism? 

“Eat food. Not too much. Mostly plants.” That’s the first paragraph. The second opens with: “That, more or less, is the short answer to the supposedly incredibly complicated and confusing question of what we humans should eat in order to be maximally healthy.” In this humorously and clearly written story, Pollen identifies many of the reasons we think we need to take a dizzying array of manufactured (organic or not) vitamins, ingest a complex litany of minerals, and avoid fourteen different types of fat. 

Nutritionism in a piñon nutshell: Scientists, manufacturers, and media focused our attention on individual pieces of our nutritional needs AND, stunned senseless with conflicting information, we swallowed billions and billions of dollars worth of those extracted components, only to be far less healthy than were our grandparents. “Better living through chemistry” is probably not true about food.

Scientists work best by breaking that which they are studying into tiny pieces. Journalists like their news in small chunks, too, so they extract a few sentences from the 500-page scientific report and proclaim astonishing progress made in the US Health War. This all works great for manufacturers who then create a new miracle diet and thousands of brands of vital vitamin pills, elixirs, powders, creams, and other assorted wonder-health products based on the latest “health news bite.” When scientists figured out that human eyes need vitamin A to slow down the onset of night-blindness, it was exciting news for all of us aging hippies who prefer driving around without three pairs of glasses. All we had to do was ingest significant quantities of vitamin A and shazam! Well then, let’s enrich everything we eat, including Hostess Twinkies, with vitamin A! That’ll do the trick, right? Not necessarily. 

Although my grandmother and Lynn E. Alden tried to tell them years ago, scientists are only now learning that everything is related to everything else, in the food chain and elsewhere. Human beings need protein, which needs vitamin A. Vitamin A intertwines with carotenoids (and probably six hundred other things); yet, too much vitamin A poisons the human liver. Same with every component scientists “discover”: Each thing works in combination with something else and each thing alone can be toxic. Also, the delivery system is at least as important as the parts. That is, a carrot provides more nutrition than a couple of vitamin tablets. Plants, those exuberant and lusty food delivery systems developed oh so long ago, are the very best source of nutrition for human beings. Wow! 

As if all this presto-chango stuff with food isn’t enough, organic agriculture is becoming exactly what we wanted it to replace: A mono-crop agribusiness that imperils small countries and local farmers. I recently got a copy of Jason Mark’s “The Green Machine” from Jim Gilbert. After reading that story, I scrolled through the Internet for a couple of hours, reading several of the 3,261,758 corroborative articles -- mostly shouting journalism (or expensive “news” releases) proclaiming the wonder of Coke owning Odwalla, General Mills buying Muir Glen, Whole Foods taking over Wild Oats. I’d be disheartened except for this: I live in the Embudo Valley. Here, farmers grow a rich variety of natural, whole food. And, here in our local grocery store, thirty or so passionate people order, stock, and sell an amazing amount of the real stuff that has all its pieces intact. 

Fresh bread and bagels arrive regularly. Local, natural meats, including buffalo, are stocked. Organic milk products and eggs solemnly await your selection. Gaywynn Cooper and Funny are testing ways of efficiently letting you know when fresh fruit and vegetables arrive. Watch for announcements from the Town Crier or check for the Fresh Produce sign out front of the Co-op as you drive past. Deliveries are frequent and prices are competitive. 

Here in this precious place we call home, we are stepping out of that maddening cycle of nutritionism. The Co-op gets better every week at supplying you fresh, wholesome food and you are buying more. Your purchases are creating a stronger, more consistent market for local farmers and suppliers. More money for the farmers encourages them to keep farming and selling in Dixon. Our food source is strengthened and your body is healthier. Life is good. Happy Wearing-of-the-Green Day!

A Cautionary Tail by Jeanne Treadway

Once upon a time, in a land remarkably similar to this one, Fais-dodo, a King Among Canines, laughingly reigned. His kingdom was small, counting one human, five itinerant cats, a passel of magpie jesters, and an occasional ravishing raven. Fais-dodo’s impeccable manners and courtly confidence earned devotion and love from all who bowed to him. So fine a ruler was he, the feline-adoring maid welcomed him and the perpetually angry cook regaled him.

Several times a year, His Regal Self ventured forth to exuberantly romp among three most-favored kin. Very near the end of his royal tenure, on a long anticipated and much ballyhooed visit, Fais-dodo the Beloved leapt from the carriage, pranced into his cousins’ castle, lifted his leg, and spritzed a corner of the scullery. His Highness then blithely danced past all flabbergasted servants. 

As a king, so a commoner. 

We truly do love the canine tribe but, please, pay tribute to them outside the Co-op.

Melody – Our Hero

As you may or may not be aware, the Co-Op employs 5 people. Of course you know Funny and Nelson our fearless managers. They’ve jumped in with both feet way before day one, and considering that neither of them knew a thing about the grocery business, they’ve done (to coin a phrase) “a heckuva job!” Seriously, we couldn’t be more pleased with their efforts and dedication. 

Nelson’s wife Mary comes in a couple of nights every week and dusts, mops and generally spiffs things up... you wouldn’t believe how grubby things can get in the course of the day! When Mary gets done the place really shines.

Felicity does our bookkeeping and she does it well. Every Friday she’s in the back wrangling with software, loose receipts and a fussy printer. When she leaves there’s an order to the whole thing that can leave one awestruck.

If you’ve spent any amount of time in the store at all in the last 6 months, you’ve noticed Melody. Perhaps you haven’t actually seen her, but you definitely noticed her. The holiday displays, the recent taco recipe and numerous organizational tweaks some subtle and some not so.

Melody has some heavy-duty retail and food service experience and she’s applied it very well to our quirky little store. She’s got an incredible ability to find out where our volunteers strengths are and gets everyone in a groove when the big trucks show up. Some mornings she’s here before seven, and some days she’s at the store longer than anyone else - and she does it all with a matter of fact ease and humility that nearly renders her invisible. 

How did we get this far without you, Melody Martinez? Thank you for all your hard work.... it has not gone unnoticed.
March Events

1st - Food Buying Club Orders Due

3rd - “Broken and Repaired” Juried  

   show at Rift Gallery Reception 2-6pm

4th - First Sunday
        10% off at the Co-Op for members

5th - Upper Rio Grande Watershed

        Embudo Valley Group meeting    

        10am Embudo Valley Comm. Ctr.

9th - Food Buying Club Orders Arrives

11th - Daylight Savings Begins

17th - St.Patrick’s Day

22nd - Co-op Board meeting 7pm at the 

          store

